AFFIRMATIVE MARKETING CERTIFICATION

Statement of Policy

In accordance with the regulations of the HOME Investment Partnership Program and in furtherance of Name of Project’s commitment to non-discrimination and equal opportunity in housing; the Name of Project has established the following procedures to affirmatively market its programs.  These procedures are intended to further the objectives of Title VIII of the Civil Rights Act of 1968 known as the “Fair Housing Act”, and as amended in 1988, as well as, Executive Order 11063.

The stated policy of Name of Project is that individuals and families will not be discriminated against, in their housing choices or in access to housing services, on the basis of race, color, sex, religion, handicap, national origin or familial status.

Furthermore, Name of Project is committed to the goals of affirmative marketing which will be implemented in the specific steps outlined as follows:

1.
Ensuring that all potential applicants and the general public have access to Federal Fair Housing Laws and Affirmative Marketing Procedures through the following outreach methods:

a. Informing the general public and potential applicants through news releases, print ads, PSA’s or other means throughout the target area served by Name of Project. (All program advertising and other advertising such as job postings should contain required fair housing or equal opportunity language when appropriate.)  

b. Posting available information in public places including application centers. These should be posted in advance of application periods and maintained throughout the period. (All publications or other materials should contain required fair housing or equal opportunity language when appropriate.)
2.
Ensure that all persons, including persons covered by the Fair Housing Act and its amendments, have access to information about program services and available unit.

This might include information targeting homebound disabled, non-English speaking persons, neighborhood based organizations in minority neighborhoods and/or any other group which might not have access to information.


When Name of Project learns of vacancies, it will make information about them known by:

a. Maintaining a list of units at the Name of Project business office. This list should be available to the general public during regular business hours. The availability of this list should be regularly advertised in the local newspaper.

b. As part of a special outreach effort, the Name of Project will work cooperatively with local organizations which serve the needs of persons protected by the Fair Housing Act. Such organizations might include minority churches, housing agencies, non-profits which serve disabled persons or displaced homemakers, eldercare organizations or any other specific organization which provides services in the target area of Name of Project. These organizations include:




Organizational Contact #1



NAME



ADDRESS



CONTACT PERSON



SERVICE TO BE PROVIDED(i.e. inf. and referral, workshops etc.)




Attach MOA




Organizational Contact #2



NAME



ADDRESS



CONTACT PERSON



SERVICE TO BE PROVIDED (i.e. inf. and referral, workshops etc.)




Attach MOA

3.
Record Keeping


The Name of Project will keep records of the following:

a. Demographic information of applicants for services. This information is included on HUD and Clark County set-up and closeout forms.

b. Copies of advertisements, scripts of PSA’s and schedules. (All program advertising as well as other advertising such as job postings should contain required fair housing or equal opportunity language when appropriate.)
c. Copies of brochures, flyers, and other program materials which reference the HOME program.  (All publication or other materials should contain required fair housing or equal opportunity language when appropriate.)
d. Dates, notices and attendance records from public outreach meetings, if any.

e. Copies of MOA’s with any organization enlisted to provide outreach services.

f. Identification of special outreach population(s) and procedures utilized to inform this groups(s).

4.
Assessment and reporting requirements.

The Name of Project will assess its outreach and affirmative marketing efforts and report its results to Clark County at the close of the contract period.

This will include:

a.
A list of outreach methods.

b.
An assessment of success or failure of these methods.  This can be made by comparing the demographic data of clients served and those who applied for services with the demographics of the target area.

c.
Corrective action to improve affirmative marketing if unsuccessful.  This might include additional steps to further market the program to those groups, which have not been served.

Signed and notarized or adopted in board or council minutes.
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Signed (Executive Officer)
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RACE/ETHNICITY CODES:
1 – AMERICAN INDIAN OR ALASKA NATIVE; 2 – ASIAN; 3 –BLACK OR AFRICAN AMERICAN; 4 – NATIVE HAWAIIAN OR OTHER PACIFIC ISLANDER; 5 –WHITE; 6 – AMERICAN INDIAN/ALASKA NATIVE & WHITE; 7 – ASIAN & WHITE; 8 – BLACK/AFRICAN AMERICAN & WHITE; 9 – AMERICAN INDIAN/ALASKA NATIVE /BLACK/AFRICAN AMERICAN; 10 – BALANCE OF INDIVIDUALS REPORTING MORE THAN ONE RACE.             
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